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IDA CHEINMAN, PRINCIPAL 
SUBSTANCE151

@IdaCheinman @Substance151

EFFECTIVE COMMUNICATIONS FOR YOUNG PROFESSIONALS

BUILDING YOUR REPUTATION, 
RELATIONSHIPS AND CAREER
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AUDIENCE.CONTEXT.  
PRESENCE
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YOUR BRAND IS 
YOUR REPUTATION
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Your brand is not what you 
say it is. It’s what they say it is. 

MARTY NEUMEIER The Brand Gap
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You want to find the special 
thing that is YOU and make your 
brand all about that. You can’t 
make it up, it has to be real.

PIA SILVA Author, Badass Your Brand
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YOUR PERSONAL BRAND ANSWERS 3 QUESTIONS: 

What do I stand for? Values and behaviors. 

How do I want to be experienced? Presence, tone 
and personality. 

What value do I bring? Skills, interests, perspective.
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YOUR BRAND STATEMENT 

Who you are: I am...

What interests you: I am interested in...

What you bring: I bring... [curiosity, creativity, initiative, 
collaboration, technical skills]

What you want to contribute: My goal is to...
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BRAND STATEMENT EXAMPLE 1

I’m an architecture student interested in how design vision  

and technical problem-solving work together. I bring curiosity, 

creativity and a willingness to learn from others. My goal is to 

help create places that work better for the people who use them. 
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BRAND STATEMENT EXAMPLE 2

I’m an architecture student who believes effective planning and  

collaboration are essential to successful projects. 

I bring a thoughtful approach, a willingness to ask questions and 

a passion for using design to improve everyday life.
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BRAND BEHAVIOR AND PROFESSIONAL CONTEXT

Same authentic brand.

Different settings.

Contextually relevant behavior.
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The single greatest ‘people skill’ is a 
highly developed and authentic interest  
in the other person. 

BOB BURG Author and Speaker



All content and graphics ©Substance151, Benefit LLC. Do not use or reproduce without permission.	 12

Networking ≠ Selling
Networking = Relationships
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1.
PREPARATION

2.
NETWORKING

3.
FOLLOW-UP

MASTERING NETWORKING IN 3 STEPS
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1.
OPTIMIZE YOUR 
PROFILE

2.
CONNECT AND  
BUILD  
RELATIONSHIPS

3.
POST AND 
ENGAGE

MASTERING LINKEDIN IN 3 STEPS
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OPTIMIZE YOUR PROFILE

Have a professional headshot and a branded 
background photo. 

Write a keyword-rich headline.

Create a well-written “About” section.

Add detailed job history.

Fully complete all applicable sections.
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HEADSHOT

COVER PIC

HEADLINE

CONTACT



STORY

RESUMÉ



FILL ALL
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NETWORK AND CONNECT ON LINKEDIN

	+ Follow companies you are interested in.

	+ Research and connect with people within each 
company. 

	+ Connect with your peers, mentors and internship 
supervisors.

	+ Connect with people after interviews. 





CONNECT



ADD NOTE
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EXAMPLE 1: CONNECTION REQUEST

Hi [Name],

Great to meet you at [event name]. I enjoyed our conversation 

about [specific detail]. I would like to connect on LinkedIn to stay 

in touch.
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EXAMPLE 2: CONNECTION REQUEST

Hi [Name],

I’m a student at [School], and I came across your profile while 

looking at alumni working in [field]. I’d like to connect.
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EXAMPLE 1: THANK YOU FOR CONNECTING

Hi [Name],

Thank you for connecting. I’m currently studying [major] and am 

interested in [area of work]. I appreciated your post about [specific 

topic], as I’m trying to learn more about the field and plan my next 

steps.
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EXAMPLE 2: THANK YOU / NEXT STEP

Hi [Name],

Thank you for connecting. If you’d ever be open to a 15-minute 

call, I’d love to hear how you got started in [field]. Understand if 

now isn’t a good time.



All content and graphics ©Substance151, Benefit LLC. Do not use or reproduce without permission.	 28

WHAT TO POST

Post your experiences as a student or intern.

Selectively repost relevant content about the 
industry or the profession.

Engage with content from firms and individuals.
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START WITH THESE QUESTIONS: 

What do I want to be known for?

How do I want people to experience me?

What is one thing I can do today to communicate 
that more clearly?
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QUESTIONS?
IDA CHEINMAN
PRINCIPAL/CREATIVE DIRECTOR
SUBSTANCE151

IDA@SUBSTANCE151.COM

LINKEDIN @IdaCheinman @Substance151

SLIDES/RESOURCES

mailto:ida%40substance151.com?subject=
https://www.linkedin.com/in/idacheinman/

