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LOOKING AHEAD

AEC 
Marketing 
Toolbox
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AEC MARKETING OUTLOOK

“BUSINESS AS USUAL” IS NOT 
AN OPTION.
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MARKETING DRIVER NO. 1

The future is now. And it’s 
Online.
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MARKETING DRIVER NO. 2

Customer is a strategy, not 
simply an audience.
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Everyone talks about how 
disruptive technology is, but 
the people are the disruptive 
force. 
TIFFANI BOVA 
Global Growth & Innovation, Salesforce
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EMERGING B2B CONSUMER

Rapidly Changing B2B customers’ 
expectations demand B2C-like 
experiences.
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Not since the advent of the 
Internet has technology 
forced us to rethink how we 
win, serve & retain customers. 
Source: Forrester
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B2B END-TO-END DIGITAL, SELF-SERVE, REMOTE SALES 
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CONVERSATIONAL MARKETING

Digital first ...

Mobile first ...

... And Human
1

Hey, Substance151! Thanks 

for checking me out!
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MAKE SURE YOUR FIRM CAN BE FOUND ONLINE

68% 
CITE ONLINE SEARCH 
AS THEIR #1 SOURCE  
OF INFORMATION 

 12+ 
SEARCHES  
BEFORE  
ENGAGING

75% 
START WITH A GENERIC 
SEARCH TERM
(not a firm name)
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MAKE SURE YOUR WEBSITE OFFERS VALUE

0.05SEC
TAKES FOR A VISITOR  
TO FORM AN OPINION 

68% 
LEAVE IF A WEBSITE 
DOESN’T ANTICIPATE 
THEIR NEEDS

75% 
JUDGE FIRM’S 
CREDIBILITY BY  
ITS WEBSITE
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Personalization is a must-
have strategy in the future 
of B2B marketing. 

JESSICA COLLIER 
Web Conversion Strategist, Citrix
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B2B EMAIL MARKETING STATISTICS

5.6 B 
ACTIVE EMAIL 
ACCOUNTS

62% 
CITE EMAIL AS TOP 
SOURCE OF LEADS

> 59% 
SAY EMAIL MARKETING 
HAS THE HIGHEST ROI 
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LIST SEGMENTATION

Marketers who segment their 
campaigns notice as much as a 
760% increase in ROI.
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REINVENT YOUR MARKETING AND BUSINESS DEVELOPMENT 
WITH LINKEDIN

675M
PROFESSIONAL 

MEMBERS

4 OF 5 
MEMBERS ARE 

DECISION-MAKERS

NO.1
PLATFORM FOR 

LEAD GEN.
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The reputation of a firm’s 
leadership is responsible 
for 44% of its market value. 

FORBES MAGAZINE
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5 MARKETING STRATEGIES FOR WINNING WITH DIGITAL

1. Make sure your firm can be found online

2. Make sure your firm’s website offers value 

3. Create personalized, useful online experiences

4. Rethink your email marketing

5. Master LinkedIn 
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ADDITIONAL RESOURCES

HTTPS://BIT.LY/2022MARKETING

https://bit.ly/2022marketing
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QUESTIONS?

IDA CHEINMAN, PRINCIPAL/CREATIVE DIRECTOR

IDA@SUBSTANCE151.COM


